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The Relationship between Marketing Mix and Customer’s Decision-Making in Purchasing Mushroom Balls Mixed
with Chicken Breast:

A case study of Ban-Hed-Kwan-Wan-Farm Enterprise Community
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Abstract
The objectives of this research were 1) to study the level of marketing mix factors consumers 2) to study the

level of purchasing decision of mushroom balls mixed with chicken breast and 3) to study the relationship between the

marketing mix factors and the customer purchasing decision making of mushroom balls mixed with chicken breast. The
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data were collected via an online questionnaire, with a total of 282 samples from the customers who were interested in
purchasing mushroom balls mixed with chicken breast. Statistics used in data analysis were mean and Pearson’s
Correlation Coefficient. The study results indicated that 1) the marketing mix factors consumers were at a high level x
=3.99). The most rated factors were Product (f =4.16), Price (f =4.06), Place (f =3.99) and the last rated
factor was Promotion (X = 3.75). 2) the level of purchasing decision of mushroom balls mixed with chicken breast was
at a high level (X =3.54).3) the relationship between the marketing mix factors and the purchasing decision making
of mushroom balls mixed with chicken breast were ranked from high to low as follows: Product (r=.544%* sig=.000),
Place (r = .491**, sig=.000), Promotion (r = .348**, sig=.000) and Price (r = .345**, sig=.000). Additionally, the study results
indicated that all marketing mix factors were positively related to the customer purchasing decision making of

mushroom balls mixed with the chicken breast at the statistically significant level of .01.
Keywords: Marketing mix, Decision making, Community enterprise
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