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2? November. 2016

Dear Natanan Limsopitpun. Theathanick Siriwoham and Sunanta Laohanan.

We are pleased to inform you thaL after the peer revierv, your paper.

*ADAPTATION MODEL OF CREATIVE TOURISM BUSINESS: A CASE
STUDY OF ECONOMIC ROAD IN KHAO YAI OF THAI TOURISTS", lras been

accepted for oral presentation in the coming 4lst National and 5th International Craduate
Research Conference (NIGRC4l,2016), which will be held in Valaya Alongkom
Rajabhat University under the Royal Patronage, Thailand during December 8-9. 2016.

You rvill have l5 minutes for pr€sentation and 5 minutes for audience discussion and
questions. Electronic devices such as computer and projector rvill be provided in the
presentation room.

Please submit your Powerpoint presentatiotr to the conl-erence rvebsite:
http://grad.vru.ac.th/nigrc20l6 belore December | . 2016. Should you make any changes
after submission, it is tlre presenter's responsibility to upload the updated presentation
ahead ofthe scheduled tinre on the day ofpresentation. The cont-erence and presentation
schedule nill be announced via the conference rvebsite by November 30.2016.

Thank you for submitting a paper to NIGRC4l, 2016 and congratulations on its
acceptance. We look forward to meeting you at the conference.

Yours Sinccrely.

T -bir,t"tlou-
Assistant Protbssor Dr. Theatlranick Siriwoharn
Conference Chair
Dean of Graduate School
Valaya Alongkorn Rajabhat University under the Royal Patronage

Graduale school
Vala!'a Alongkom Rajabhat Unirrrsitl- undcr the Royal Pdronagc
I nloo 20 Phdpl!'othin Road, Klong Nonng. Klong L!0n9, Pholhum Tluni.'thailand 13180
Tel: +66(0)2J29l6f8

Thetrt* Nadiftu! oud I lulernationol Qmduata Rctct.cl CoaIerc ce (NtGRC4l,20ta)
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i e6.of creative tourism
; thq opinions level ef

Thai tourists on of creative
tourism busigess, lve tounsm buslness:

road' rq.KiiaiYai bf ,Ihrl touristsA case sti:dv of e0onomic road roKlianYai bf,Thai touristi. The main'apDroach of t}is
study is quan^[tative research. Dita collectedfdom.3gO thai

multiple reggessibn analysis. The
entreDreneurs

of the creat&re_-tourisrn businesq. on econqprig rind'in KhaoYaf-Zorres. The proposed
model was regiqwgd and recomnrendqd byqpens during dre sdrninar organized by all
parties i that the 5 most
important 

l.gadiors tgf ro*irt*: aaapLCon 'aaivities cie 'lean-rlng participation,
netrvorking,..cci6p"eratiou and guide. The tourisrs' opiuion..ieg4ding activities and
adaptation oflorijsrg tjusiness aie at very high level. . The i-trdy,'reveals tlat personal
factors of Thai.touiisJs dqd activities of creative rcudsir'5ffeiting rhe 5 aspects of
adaptation of clegti've.-t_ouris(r., bgqaers are J)'siglilseeing 2) contemp^lating, 3)
learning a) particiiralionj-ahd Jlto-creatiorr-T5e-aEqitii is.i4.5o percent (Rt = 0.745i
of the variati on of theadaotatioi erthe statstiial.ii snificince level of 0.05

affecting t

learning 4)

Creative Towism

,,- "t i4,.- i r. li ..,.+'

F --"-*^- {.
tr"

e j.: t . r ' a
-l r'. i !.- . ,-' i-.; .

"f *"-u."... -.,.ii"
Keywords: Adaptation of fie'ativ"elf 6,l'ri..sr*lBhitteis, C reative Touri sm Business,
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Introduction
Tourism ofThailand has been continuously developing amid the smooth rides

with occasional obstacles fto*"utt, the grouth of tourism of Thailand faces dilemma

i;;;;;tilt y because of chatlenies oithe change in tourist's behavior' Todav' the

,ou.io:. rcrr-io, tends to be experi-ence pwsuit rather than plain sightseeing- creative

tl*ir- ft"."fo.. offers oppornrnity for tourists to experience and palticipate in tounsm

il;;;;, I."-ttg the arts, ttittotv, n"tittg" and.special "hT":11-::':'.1]::j f:
example. the touri st 

"un 
u" co* piikins'€Bp"* pigkingi mushrooms picking in the

.r^...-:-* ,- r"*- *l;ri^,'ia *#"i-;nno"tive idea and activity from their
farm etc. Tourism
knowl ed ge and practi-cc' to- 

= laq tlsrs- t'ot gry $Py -q.
brgettable exPerience. This

reseatch study about how tlle growth of
direction in the future.

Therefore, this tourism affecting the

adaptation
towards
business:

adapted
The second
third was the
of adaptation of

Independent V

of Thai tourists
creative tourism

adaptation of

of

first variable was
Richards (2011).

oublications. The
hdapted from the studY

(leee).

Depeudent Variables

Activity of
Tourism Business

- Events
- Networks
- ParurershiPs
- CreativeEnlrepreneurs
- Guide

Figure 1. Conceptual Framework

Research ScoPe
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1. This study covers the area of3 main roads in Khao Yai: Thanarachata Road,
Pansuek-Gudkla (Veteran) Road and Khao Yai-Wang Nam Keaw Road# 2304.

2. Two sampiing groups are targeted as

Group 1: l3 creative tourism business entrepreneurs (data as ofFebruary
201s)
Group 2: 390 Thai tourists frcrn 13locdiss with 30 tourists per locaicn

The authors m
indefinite popul ation
calculated using C
another 6 saurpl
the same 30
was questi on Fhiresti$4lidi

populati
and
analysis
(s D.)
suppl

certain

adaptation

Table I business
emreDrelleurs

Constant/Variabl e p-value

7 283
5.466

-0.033
4.200
3.146
6.483

.000*

.000*

.ttJ

.000*

.002*

.000i'

tourism

n = 390 ; SEu.r = +.234 ; R = 863 ;N = .745; F = 186.726 ; p-value = .000

* Statistical significance level of 0.05

Notations:
b = Regression coefficient
SE = Standard error



p-

p-value =
n=
1(-
t(-
I_

Table' I
creative business

(1) Si

(rl
(4)
(\

The
personal

(*:

The irrtervi

of creative tourism

of activities of adaP

networking, (2) cooPeratr on'

es of creative tourism affecting

business.
and

(R = 0.863).
was'14.5U/o
of 0.05 and

nr:rJ:vqlitrar:ruanalruii'u:*o'tdn:fisrfinurwistrfi ^{od 
+1 nu'u''u'''''fi n{cd s
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Unknown Parameters
Srudent's t variable
The attai ned value of signtttcance

Number of samPles

Sam pl e correlati on coeffi ci ent

Multiole correlation coetliqent

Deeree of freedom

}-t

sf4F

e$
!'3.

dem

)G
Xs

2. Opinion levels ofThai tourists towardl t!1131ivities of creative tounsm ano

adaptation of creative tourit'o ft"in"" enuepreneurs are shown in Table 2 and 3'

Table 2 Opinion ofThai tourists towards the activities of creative tourism



nli i!{uit'}n1:La!arJa{1!in'u:sFr"lllirufinfinurulirtr6 n:trd a1 uarururtrfi r'::rti s
The 41" Nationai and 5ft lnternationaL Graduate Research Conterence

Opinion of Thai Tourists Towards

Activities of Creative Tourism

S.D. Satisfaction
Level

x

l.
2.

.t-

5.

6.

Table 3 hi4Fn: \..'

1.

2.
J.

4.

Sightseeing
Contemplating
Souvenirs purchase

Highest
Highest
High
High
High
High

4:19 ,.459 High

1

2

+

3

of creat
sightsee
creation

5. Guide

)
A

I
3

2

whereas partnerships received highest satisfaction level (x:4.30, S.D. : .533) and
events received the least satisfaction level (>i : 4.12, S.D. : .493).

3. A model for adaptation of creative tourism business: A case study of
economic road in KhaoYai of Thai tourists is shown in fizure 2.
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I

I

I

i

l

Figure 2

business: A
following 5

case
on, and (5)

business (b:aspects:

business.
0.2s)

ofmodel
of economic road

91 9'_qt':l'illFii1't?1 :l ::l:,.'rl:i':"-y.#:lJk;#i ;ff#;;,;;; ;hi;h
in Khao Yai.

on the adaptation of
reveals that allilili;i:,;"'';5t1ffi$ffi :,:H}:fi f ,ffi .'j
'lo?'"n'y1:l*-S:,"-Efr fdf.H:ff t:&X-##3*].,n.rhaitourstsarenot
also have litde i

istent with tle research bY
rt.ppy *tJ,r the price an{ thtid*Cg lftii*[L&o5t "!:,8:ltittent 

\uth tne researcn Dv

Pine and Gilmore ( I $9pJ,-'rvno disJofdieil*drat the kgV qQqetlts of tourism include five

i#.il"#"_,,,:'il'ffifmSrue$&tffiBH'.:K.'-,"*'.i,'fr fi l,"l'*"
sighaeeinjreceivedhighestsati-sla$ff 6."i.(iPt"1)YTI^""":*:T::^*::Tff l
:'iffiTd""r;;.pit"1'.i**"ve tourism business: A case study of economic road

i" rl""v* 
"r 

rhai tourists (Figure 2) shows that sightseeing affects the most adaptable

of creative toufism business (b-='O2i; tabte Z strois that co-creation received the least

*dri;rbr level which is consistent with the research of Tan, Kung and Luh (201a)

who strrdied the Taxonomy o. * "tto*"* 
of creative tourists' Creative tourist is a

*-o.oa"""t, whose opinions and different emotions and different experience' So. the

J"t"J"r". if ,t 
" 

n"eds -a ".*,i"iry 
of the tourists andrhe people and events. This is

#;i;;;;;;td;" iot"*i"* out.om'e revealing that for Thai tourists' Participation has

.ff""i 
"" 

,fr" f""st adaptable of creative tourisir because tourists have the feeling that
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they were not involved in recommendation ln the event they are attending' there is no

"tL"" trrua they will do to help entrepreneurs developed the activity. The activities

".il"iJ 
fy *irr operators do riot give thern ttre opportunity to have direct experience

anl participate in the activities.*'-"*-i;;i;i; 
or rr,ui tourists rowards adapration acrivity of creatiye._to.Yis1

"oo"-* 
,hu, partnerships were perceived at th9 hiC11lst satisfaction level (Table 3)

#fi;;.r"i"Gio *r"."r"-"t, if co*munity Based rourisrn: Tools for Susrainable

t-o"J O"u"top-ent - (Phisunt Turakhal2gl3) Government allows people to make

;;;;; ttt locat activitiS'aidilangega'E6fio3t=up planning for themselves' These

Ir""i" u po,ti.ipation grr/ong5t'qrfui6JsraJt$ty fte, ilt.e to decide for each activitv' A

;;;"f ;;;;ilrripls.ir*i1g-tln"h j-ucome ;s iisi't"uuicrd!rroush.all rnembers. o..:.9lii
;ffi i;;;;; iiLi13"dt"i 

" 
;iirture of sociat- dep-Sd'eqc". Tlrey are generous to each

iitt". iir r.r'itl;"tplt:F.tr'tF feel safe to travel in rniit!4a lvforeover' the people in

each localiry a'e r,".y g,.norj ;; th"y feel conrfonairle td'tluu'tl, fton't pl ace to.place

ef ri,'ii* tiui;"HdC'ihg authorities are able to faciliqatb thtniwlien having problems'

Conformini wir& .,EeVetoprne ; p-l"d; for Eventfulriessfi B'nkhos" O?_".g"t"*:

roliiirrri,"iin"g welre liast-sarisfied with "eventi". Brokhoslol unique and there is

a;stcof irirltamh 6y otlrer tourist atractions. There shoulil be aHtaegy to create a new

ia""iry in*" ar.e'{ifferent activitigE. tb, +ttrac! tourists .Ths is consistent with the

F=-"r',;rp"r j'.gl:)rL:.:Y^"i*:-1#,:',':,:i:[x'.:"ii*t'*::"Jl;:l
found that thqre $ rfo v lety 4F{l no or tne prooscrd|ru scrvr|-E rl^sLuJ' ":'l'"-:-. """
pay i aeitirffrru$. inte-reg orf*them. Manyan-oE (2013) wholstudred the rerrgtous

tourism; a ca-se sluoyor t*pietii e.ngrtor fit{;ettttl showid tId tlp majority of the

i#.i' r,-ai'-ll pl"ffi wi*iihg Qvents,-dtre to -le"ii pqblicitv ald tl€h"f idgt Ti:1tj:|.
So the tourisSirOlq not l<now anGq€re 4or'.aorE tu uurtrE ':;rd;;;;;;;"ry;f
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,oaA in rt uo vlii,"f gtiits"{'Sis (Figure ?)-$"*;- *1 siehiseeine affects lhe most
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souvenirs is not appropriate ."view, so everr Thai tourists are satisfied with the high

ieuet, u,rt probably because their favorites resulted in the purchase of souvenirs. This
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